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v For	
  health	
  promo.on	
  workers	
  reaching	
  rural	
  &	
  remote	
  
popula.ons,	
  especially	
  men	
  for	
  social	
  marke.ng	
  and	
  
health	
  informa.on	
  has	
  its	
  challenges	
  
	
  

v The	
  Wimmera	
  Machinery	
  Field	
  Days	
  provides	
  a	
  unique	
  	
  
opportunity	
  to	
  engage	
  in	
  a	
  relaxed	
  rural	
  seCng	
  



v Iconic	
  3	
  day	
  event	
  -­‐	
  one	
  of	
  country	
  Australia’s	
  largest	
  
agricultural	
  and	
  agribusiness	
  trade	
  shows	
  

v Showcasing	
  latest	
  developments	
  in	
  farming	
  prac.ce,	
  
machinery,	
  equipment,	
  technology	
  and	
  services	
  

v 	
  A4rac6ng	
  thousands	
  of	
  people....	
  

v 	
  Providing	
  a	
  great	
  opportunity	
  for	
  exhibitors	
  to	
  interact	
  with	
  
local	
  communi.es	
  in	
  a	
  face-­‐to-­‐face	
  social	
  atmosphere	
  



Wimmera	
  Primary	
  Care	
  Partnership’s	
  “Field	
  Days”	
  
Collabora;ve	
  Health	
  Promo;on	
  Approach	
  	
  

v Brings	
  together	
  a	
  wide	
  range	
  of	
  agencies	
  in	
  HEALTH,	
  
WELFARE	
  and	
  EDUCATION	
  	
  

v To	
  provide	
  community	
  based	
  health	
  informa.on	
  not	
  only	
  
for	
  farmers	
  and	
  farming	
  families...	
  but	
  rural	
  popula.ons	
  	
  	
  	
  	
  	
  	
  
in	
  general	
  
	
  



	
  

We	
  now	
  use	
  the	
  Field	
  Days	
  as	
  a	
  tool	
  to	
  consult	
  with	
  our	
  rural	
  communities	
  
and	
  to	
  help	
  determine	
  the	
  sorts	
  of	
  services	
  they	
  need	
  to	
  keep	
  them	
  well	
  	
  –	
  	
  
Community	
  Health	
  	
  Nurse	
  



v Since	
  2006	
  partner	
  agencies	
  have	
  worked	
  together	
  to	
  
create	
  a	
  Health	
  and	
  Wellbeing	
  Hub	
  at	
  the	
  Field	
  Days	
  

v They	
  meet,	
  plan	
  and	
  priori.se	
  for	
  the	
  event	
  months	
  in	
  
advance	
  

v A	
  different	
  health	
  focus	
  is	
  themed	
  each	
  year	
  linking	
  sites	
  
together	
  so	
  that	
  visitors	
  can	
  easily	
  iden.fy	
  them	
  under	
  
“ONE	
  BANNER”	
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  Theme-­‐Linking	
  to	
  Be4er	
  Health	
  

	
  	
  
	
  

Photo:	
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  Mail	
  Times	
  



Advantages	
  of	
  the	
  Health	
  Promo;on	
  	
  
Collabora;ve	
  Approach	
  

Agencies	
   	
  
�  develop	
  shared	
  materials	
  
�  pool	
  resources	
  
�  share	
  administra.on	
  support	
  
�  integrate	
  site	
  ac.vi.es	
  and	
  avoid	
  duplica.on	
  
�  promote	
  under	
  “one	
  banner”	
  





The	
  number	
  of	
  agencies	
  involved	
  has	
  gone	
  from	
  	
  

	
  Dunmunkle	
  Health	
  Services 	
   	
  Grampians	
  Community	
  Health	
  
	
  Wimmera	
  Uni.ng	
  Care	
  	
   	
   	
  Wimmera	
  Health	
  Care	
  Group	
  
	
  Wimmera	
  Hearing	
  Society	
   	
   	
  Wimmera	
  Neighbourhood	
  House	
  Network	
  
	
  West	
  Wimmera	
  Health	
  Services	
   	
  Wimmera	
  Regional	
  Sports	
  Assembly	
  
	
  Wimmera	
  Regional	
  Library	
  Service 	
  Wimmera	
  Mens	
  Shed	
  Network	
  
	
  Wimmera	
  Volunteers 	
   	
  Royal	
  Flying	
  Doctors	
  Service	
  
	
  Womens	
  Health	
  Grampians 	
   	
  Wimmera	
  Community	
  Op.ons	
  



� General	
  health	
  and	
  wellbeing	
  advice	
  
� Hearing	
  tests	
  
� Skin	
  scanning	
  
� Women’s	
  health	
  checks	
  
� Referrals	
  
	
  
	
  
	
  



	
  
� Signs	
  
� Banners	
  
� Brochure	
  
� Paper	
  people	
  
� Passport	
  System	
  
� Prizes	
  
	
  
	
  
	
  



Passport	
  System	
  
Visitors	
  were	
  surveyed	
  to	
  find	
  out	
  if:	
  

�  they	
  have	
  learnt	
  more	
  about	
  ways	
  to	
  improve	
  their	
  
health	
  and	
  wellbeing	
  

�  if	
  they	
  would	
  visit	
  the	
  agencies	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
a[er	
  the	
  Field	
  Days	
  

� or	
  have	
  them	
  contact	
  them	
  
	
  

	
  
	
  
	
  
	
  



2012	
  Results	
  
108	
  surveyed	
  	
  –	
  	
  23%	
  male	
  	
  77%	
  female	
  

� 82%	
  	
  had	
  learnt	
  more	
  about	
  ways	
  to	
  improve	
  	
  	
  	
  	
  	
  	
  	
  	
  
their	
  health	
  and	
  wellbeing	
  

� 32%	
  	
  will	
  visit	
  agencies	
  as	
  a	
  result	
  	
  	
  
� 30%	
  	
  will	
  think	
  about	
  it	
  
� 19%	
  	
  already	
  do	
  







Key	
  Successes	
  	
  
Consumers	
  	
  

� ways	
  to	
  improve	
  their	
  health	
  and	
  wellbeing	
  

�  range	
  of	
  services	
  available	
  	
  
�  how	
  to	
  access	
  them	
  
	
  
	
  
	
  



Key	
  Successes	
  
Agencies	
  

� has	
  increased	
  their	
  profile	
  
� enabled	
  broader	
  community	
  engagement	
  
� provided	
  benefits	
  of	
  a	
  shared	
  workload	
  with	
  the	
  
pooling	
  of	
  resources	
  and	
  support	
  

� s.mulated	
  crea.ve	
  ideas	
  and	
  innova.on	
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