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Authentic Partners 39 RURAL BANK
Brock Pinner — Head of Marketing and Communications

Farmer focused. Future driven.




IINEWS SETLOCATION

fY Justin Politics World Business Sport Science Health Arts Analysis FactCheck More

Rural Horticulture Livestock Fibre Grains Mining Markets Weather Programs

W
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Rural Bank agribusiness general manager
Will Rayner, National Centre for Farmer
Health director Professor Sue Brumby and
Western District Health Services chief
executive Rohan Fitzgerald announce the
new partnership. . More information

RURAL NEWS

deli o your inbox
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Authentic Partners = 7 0000 .
caaven Another successful event with an awesome team @ruralbank @bendigobank.

CALTY Thanks SA farmers.

* A bank helping Australian farmers to stay
on top of challenges, grab opportunities
and grow.

e Health professionals aimed at addressing
one of the key challenges of farming
communities. Health, wellbeing and
safety.

)z RURAL BANK Proudly part of } Bendigoand

Farmer focused. Future driven. AdelaideBank



StartupSmart Lists Partner Content

AGRIBUSINESS, FINANCE

Royal commission shows
bank lenders don't ‘get’
farming, and rural economies
pay the price

THE CONVERSATION / monday, July 2, 2018

Ay
By Sally Weller, Australian C
England
The Financial Services Royal ~ Age editorial: Banks scrambling to buy back our
between farmers and financi  tpust
without notice or consultatic
¥ I.- /.'h J "‘_- ;ﬂ. ""'; 27 lune 2015 - 606pm Tive core business of banks is 1o buy, sell and safeguard money: the price is the interest rare plus
% 4 g i R | service fees. But banks” most valuable currency is trust; it underping not only their long-term
- :_i- & LR g fvye= aaA profits, but their very survival,
2, |.|I "'
1] L \‘ % 5~ ) n View all commenms Australia’s big four banks are scrambling to return to their core business to retrieve some of the

trust they have devalued, even trashed, by manifold malfeasance, some of which has been revealed
and amplified via the banking roval commission, including pushing complex and often unneeded

prod their
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= Rural Bank
Published by Spi

ations Yesterday at 7:00 AM - @ =0F ~ Rural Bank

As the weather gets warmer, snakes get more active, and are often atracted O Bel’ldigﬂ Bank 33 RURAL BANK Published by Spre I vl C L1
T fermhoizsies by fod brwiter. Ifyou dre biten, temember thatinght E th W z Far Il | our family safe around water and dams by reading this information . Making a difference to farmers' lives
bandage and keeping the limb as still as possible are essential. ihe Nat | Confra % £ Health

e Mational Centre for Farmer Hea

‘www. farmerhealth org.au/pa.. [safety-centre/water-tanks

NAL CENTRE FOR

August 20 at 700 AM - @

Brush up on your snake knowledge by reading the National Centre for
Farmer Health article here: hitp:/fwww farmerhealth.org.au/page/health-

centre/snake-bite YO u ’re
L] | ] ¥
invited. ., |
e i = 70151001 — Rural Bank staff to offer blood tests and
i after partnering with National Centre
- ABC Rural NEWS ARCHIVE

Director's Blog

M ey s

News € Newer  Oider )

Newdegate Mai
5 & 6 September 201§
Fleld Days are an exciting time to

development in machinery, best p
ahitits and keeping in touch with

tips to improve
farmer health

Visit us at WE/WE in the Rai ey
refreshiments, AL the same time y
heaith and wedl being with a free 2
from the Mational Centre for Farm

Healthy eating

Having a healthy breakfast and aiming for
We look fol rd t T T . 2 heal ks will ideb fuel f
SR Specialist rural Providing relevant Supporting the e e e e ons
S e — lender who industry insights development developing Type 2 diabetes.
understands the to assist you in of regional
2,570 29 189 - . " . R arp
People Reathed Engagements cycles in agriculture | making informed communities 0 o Drinking water
Y 55 Your brain is mostly water, so keeping hydrated
and can help you business decisions. | through helps you concentrate better, relieves fatigue,
: . - b boosts immunity and prevents headaches.
ftHome (3 Contactus Loai C?btaln the rlght partnqr;hi_ps ey -looking l{-;D It's also better for your waistline.
)l BURAL PANK finance to grow and initiatives.
your business. Exercise “O-
For farmers For everyone Community Ways (o bank About e .

Exercise can have a positive impact on
anxiety, relieve stress and boost your mood.
Try including it into your daily routine —

any physical activity is better than none.

Sleep

A regular sleep pattern can reduce your
chances of a stroke or heart condition, as
well as improving concentration and decision-
making and boosting physical performance.

Supporting community

Al Rural Bank wi b

I Partnerships

demansiration of ou

Relaxation n
Relaxation can lower blood pressure n
and reduce chronic pain. Taking time

out to do something you enjoy will lead

to greater productivity in the long run.

AT CITRY P8 Investing in Austrafia
L%z" EARMER The National Centre for Farmer Health
PIHEALTH

“Making a difference to farmers’ lives”

Investor information

Tha Natianal C Fasmiar Health (NCFH} = & partnershp batween ¥

L H & and Doakin Linversity and is base . '
oria. The Cantre encompasses Lnversly reseanth, service defivery and eduation PR Our team
that provides natonal leadersh in mproving e health, wallbaing and safaty of fam

i Har

man and women, ther tamdles and rural communities across Austraia

& Our nebwork

Farmer health is critical to the continued growth and prosperity of agricultural
industries and regional communities, and Rural Bank supports the Mational
Centre for Farmer Heatth (MCFH) to generate positive change in farmers' lives.
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Questions
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